PINCAMP Small & charming

Target group: Camping and caravaning travelers

LN & =
+ www.pincamp.de

« www.anwbcamping.nl
+ www.pincamp.ch

»omall & Charming” is an exclusive selection of charming campsites with
a maximum of 60 units (tourist, permanent, rental pitches). These sites
receive special visibility on all destination pages and in their own themed
section. They are displayed on a rotating basis on the respective destina-
tion pages, with exclusive advertising space and reserved exclusively for
participating ,Small & Charming“ campsites.

Description Rate

Placement: On all destination pages as well as within a seperate new

section

Presentatino: Rotating display on destination pages, exclusive

placement only for advertising customers in the new,,small & charming” GER or SUl or NL
section € 419,- per year

Call to action: Tile leads to profile on PINCAMP, button leads to the
campsite website as a clickout
Booking period: annual

PINCAMP themes == p3 =

Position yourself prominently with your special themes directly on the
destination page and place yourself higher than the competition on the
theme pages.

This package can be book just in combination with an online marke-
ting campaign

List of themes:
On the sea winter camping 4 stars
on the lake wellness Superplatz
children friendly quietness glamping
dog friendly naturist Top-Campings (NL)
Description Rate per year GER/ NL

Placement: On all destination pages as well as within a seperate new
section

Presentatino: Rotating display on destination pages, exclusive
placement only for advertising customers in the respective topic

Call to action: Tile leads to profile on PINCAMP, button leads to the
campsite website as a clickout

Booking period: annual

€ 375,- per year NL

€ 375,- per year GER/ CH
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Valid from May 2025 - thus all previous price lists lose their validity. All rates are net, plus VAT and exlusive shipping costs as well as repro, litho or design costs are not included.

Price changes and errors excepted. General terms & conditions
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